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0 [0 Recent increases in the access bandwidth of fixed broadband and cellular networks have led to
service providers and equipment suppliers looking to video communication as an important source of
potential revenue. Over the past several years, operators in China have begun the deployment of video
communication, video conferencing, and video surveillance systems in order to provide

video-transmission services beyond voice and data.

O O Meanwhile, the IM-based video communication market, which includes services such as MSN and
QQ, has grown rapidly. According to In-Stat’ s research, more than 30% of users have used their IM

service’ svideo function.

O O In pre-commercial TD-SCDMA trials conducted this year, China Mobile launched video
communication as a single key application. However, paid video communication services have not as yet
obtained market traction, and so telecom operators and equipment manufacturers need a more thorough
understanding of end-user acceptance levels, attitudes, and expectations of video communication

services in order to move this market segment forward.

0 O To this end, In-Stat conducted a telephone survey of 352 current users and 352 non-users of video

communication in March 2008. The results along with analysis of the results are presented in the report.
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